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Three memorable days! A pulsating trade show,
full of energy and valuable connections. Many
deals and partnerships were made!

LATIN The second edition of Seafood Show Latin
AMERICA America was spectacular, and we are looking

forward to exceeding all expectations in 2024,

bringing even more innovation and success to
the entire seafood market.

3™ INTERNATIONAL SEAFOOD TRADE AND TECHNOLOGY TRADE SHOW
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NUMBERS J

Data from the event confirms its success and consolidates it
as an essential platform for the Latin American seafood industry.

@;@E@QEEUQ
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professionals brands states days of m? of hours of
visitors exhibiting participated event show content
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Visited the show for
THE SHOW IS CONSOLIDATED 7/ O Ao the first time
AS AN IMPORTANT BUSSINESS - :
DRIVER FOR THE SEAFOOD B0 X5 aecition-rosemen
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Seafood
Show ...

THE 2" EDITION OF THE SHOW DROVE
THE ENTIRE LATIN AMERICA!

3,300 PROFESSIONAL
VISITORS

States Countries
of Brazil

COUNTRIES
THAT VISITED

* CHILE - SPAIN

- ARGENTINA - VENEZUELA
- COLOMBIA - COSTA RICA
* PERU * MEXICO

- URUGUAY - VIETNAM

- PORTUGAL - INDIA
*EQUADOR - USA

* MALASIA - BRAZIL
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TTRACTIONS

WE FEATURE A LONG LIST OF CONTENT
AND EXPERIENCES



 ROUNDTABLE

Meetings with the largest buyers - supermarkets,
importers and/or distributors - and the largest
seafood suppliers in Latin America! Two days of
networking and exchanging experiences.

2@ Buyers
zﬂ Suppliers
ﬂ 25 Meetings held

RS Z1/A80/000,00

(twenty-one million, four hundred and eighty thousand
reais) in estimated business for the next 12 months




ARENATALKS

Several topics were discussed at arena
talks, the official stage of seafood show
latin america.

rich and valuable content to get insights
from and apply to business
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Of content Domestic and
international
speakers




Seafood

SERVICE SHOW

Famous chefs showcased all their
expertise to Seafood Show Latin America
visitors.

More than 6 hours of culinary
demonstrations using seafood and fish!

PARTNER ‘a rasel




GLOBAL

RECEPTIZN

The time to celebrate the industry's great
achievements!

The Global Reception brought together
moments of connection, relaxation and
emotion by announcing the winners of the
2nd edition of the Best Fishmongers in Brazil
award and the sector with the Seafood
Innovation Show award.




FISHMONGERS
IN BRAZIL

The award aims to recognize and value the
profession of fishmongers, encourage
adequate display of fish at the point of sale
and encourage fish consumption.

2073 Wevereers

# FisHMONGER 1 # FISHMONGER 2
HEITOR H MARCATTI CLERISTON M SOUZA

HERMES PESCADOS HERMES PESCADOS
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BRAZILIAN FISH NORONHA
. R . B O SABOR DO BRASIL PESCADOS
The award aims to recognize and highlight
innovations in the seafood industry at the Product: Product: Product:
COXINHA DE ARROZ DE MARITOS

Seafood Latin America Show. TILAPIA POLVO




P@®DCAST

seafoodbrasil

Space dedicated for conversations with
menbers of the Seafood Brazil platform
and the special guests who spoke at the
event.

Quality content, which you can check out
on the official 2023 Seafood Show Latin
America Youtube channel.



https://www.youtube.com/playlist?list=PLtDECQBpxpDzniTsvMohiEenoj725Y3ST
https://www.youtube.com/playlist?list=PLtDECQBpxpDzniTsvMohiEenoj725Y3ST
https://www.youtube.com/playlist?list=PLtDECQBpxpDzniTsvMohiEenoj725Y3ST
https://www.youtube.com/playlist?list=PLtDECQBpxpDzniTsvMohiEenoj725Y3ST
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_MARKETING AND
COMMUNICATION
OF RESULTS

STRATEGIES AND ACTIONS THAT BOOST THE
VISIBILITY OF THE EVENT AND EXHIBITING BRANDS
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Campaigns

Accesses e e

Contacts of the
show database

S’/
~

Stories
published

Estimated
value

Period analyzed: March/2023 to October/2023

i

Engaged fans

Users
reached



REAL-TIME COVERAGE
ON THE 3 DAYS OF
EVENT

Posts on the website

Stories
_and Re‘els Pieces of content produced
impacting on digital channels
Users images published with
organically exhibiting brands,

though show dates attractions and content



d

- EXHIBITORS’
FSTIMONIALS




:»:SEAFOOD SHOW
LATIN AMERICA

CLICK ON IMAGE
AND WHATCH VIDEO


https://www.youtube.com/watch?v=jKyJv7Yg5XE
https://www.youtube.com/watch?v=jKyJv7Yg5XE
https://www.youtube.com/watch?v=jKyJv7Yg5XE
https://www.youtube.com/watch?v=jKyJv7Yg5XE
https://www.youtube.com/watch?v=jKyJv7Yg5XE
https://www.youtube.com/watch?v=jKyJv7Yg5XE
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Show ..

WE'LL SEE YOU IN 2024

OCTOBER 22 TO 24 @@@
| DISTRITO ANHEMBI | SA0 PAULO W Yo vl

Realization

Francal feiras  seafood Qbrasil


https://www.youtube.com/@SeafoodShow
https://www.linkedin.com/company/seafoodshow/
https://www.facebook.com/SeafoodShowBr
https://www.instagram.com/seafoodshowbr/
https://www.facebook.com/SeafoodShowBr
https://www.linkedin.com/company/seafoodshow/
https://www.linkedin.com/company/seafoodshow/
https://www.linkedin.com/company/seafoodshow/
https://www.instagram.com/seafoodshowbr/
https://www.instagram.com/seafoodshowbr/
https://www.youtube.com/@SeafoodShow
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